
AI-powered content 
marketing campaign

Targets professionals with 
an interest in topics related 
to your products & 
solutions

Delivers sequenced 
touchpoints over 3 months 
to move buyers closer to 
becoming leads

What is ContentampIQ?



Highly visible placement 
alongside editorial

Tip: Focus your creative 
on solving real industry 
challenges and questions 
—position your product 
as the answer!



We create a 500-word 
description of your industry 
solutions and the problems 
they solve. Our AI:

Identifies anonymous users based 
on reading behavior

Builds audiences from actual 
content interest—not just job titles

Expands reach using proven 
industry and role-based segments

How AI-affinity 
audiences work



Audience Visibility

Directional insights about 
logged-in users, who saw or 
clicked your ads, serve as a 
powerful proxy for 
understanding your broader 
anonymous audience.

Engaged 
organizations, 
Job, and 
business 
functions



Build awareness and nurture 
interest with five text & image 
or video creative. Three may 
drive traffic direct to your 
website.

You receive insights on 
engaged users at any stage of 
the campaign.

Choose the journey best tailored to your goals

All three options leverage AI-powered targeting to deliver personalized buyer journeys 
across 3–5 content assets. Two must be WATT-hosted.

+ Audience Insights + Insights & Leads + Insights & Poll/Leads 

1 2 3
Campaign is sequenced to 
nurture interest and convert. 
Includes an ABM audience 
extension campaign and a 
WATT hosted white paper.

You also receive qualified leads 
for known users who complete 
the full campaign journey or 
download the white paper.

Includes a poll to conduct 
research and ask about buying 
intent or role. Includes a 
templated ATM to promote 
the poll.

You also receive leads from users 
who engaged in the poll and 
response data (e.g., buying role, 
readiness to buy, or trends).



Choose to 
provide your 
own creative or 
collaborate with 
our team

Creative 
Formats Text & Image 

with CTA 
Button

Multi 
Question 

Poll 

Video Short 
with Call to 
Action (CTA) 

Button

Handling Frozen Vaccines for 

In Ovo Vaccination

Read Critical Guidelines



Creative Formats

Handling Frozen Vaccines for 

In Ovo Vaccination

Learn More

Read Critical Guidelines
Learn More

Text and 
Image with 
CTA Button

Get the Most from 
Dynamic Creative 
Variants

Consider headlines and 
descriptions that highlight 
different product 
strengths or user benefits

Alternate 
headlines take 
advantage of 
automated A/B 
testing

Learn More



When to use:

• Promote key moments from a 
podcast or video interview

• Highlight top takeaways from a 
webinar to drive more 
on-demand views and leads

Video or Audio Short
Creative Formats

Repackage 
evergreen content
Just tell us the 30 
second quote to 
highlight!



We create the scrolling caption for a video 
chat or podcast interview promo ad in your 
choice of language. Then link the CTA to a 
google translate version of the page.

Video Translations
Creative Formats



Poll
Creative Formats

Promote the first poll 
question alongside 
editorial to spark 
engagement

Users complete the poll on a short 100-300 word article

• Capture audience interest with a timely, relevant question
• Qualify users by buying role, timeline, or market need
• Gather real data to inform content and sales strategy
• Templated ATM included-you select color



Audience Visibility

Directional insights about 
logged-in users, who saw or 
clicked your ads, serve as a 
powerful proxy for 
understanding your broader 
anonymous audience.

Engaged 
organizations, 
Job, and 
business 
functions



Campaign Reporting
Impressions, 
clicks, CTR by 
creative



Campaign delivery options – Three month minimum

+ Audience Insights

+ Insights & Leads

+ Insights & Poll/Leads 

May be a mix of WATT hosted sponsor content and content on your website. Can be 
augmented with WATT editorial related to your products/solutions. 
You receive insights on what companies, job functions, and industry categories 
reached mid and full campaign engagement (for known users), plus impressions and 
clicks for engaged users at any stage of the campaign.

Guide known and anonymous users through a sequence of content assets to nurture 
interest and convert. Includes an ABM audience extension campaign to boost lead 
results to a WATT hosted white paper (included).
You receive the same audience insights as above—plus qualified leads for known users 
who complete the full campaign journey or download the white paper.

One of the landing pages is a WATT-hosted 100-300 word article with an embedded 
poll or quiz. Use the poll to conduct research and ask about buying intent or role. 
Includes a templated ATM to promote the poll.
You receive the same audience insights as above—plus poll response data (e.g., buying 
role, readiness to buy, or trends) and leads from users who engaged in the poll.

1

2

3

$8,500 per month

$11,200 per month

$10,700 per month

Each option includes 3-5 creative. Minimum of two must link to WATT hosted content.
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